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® Use of the Internet for
Tennessee Business
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Percent of all Tennessee businesses

In 2007, 67% of

businesses report that

they use the Internet to 69%
handle business

functions. Based on 0
- : 67%
businesses’ reported
plans, this number is
estimated to increase by
2% in the next year.

2007 2008 (est.)

Q: Does your company use the Internet to handle any of your business
functions? (n = 812 TN businesses)

Source: 2007 Connected Tennessee survey of businesses.
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*Fewer than 7 out of 10 (67%)
Tennessee businesses
presently use Internet
technology for business
functions.

*Another 2% of businesses are
not currently using the Internet
in their business, but are highly
likely to begin doing so within
the next 12 months.

Use of the Internet for
Business

Not Using
and
Unlikely
to Begin
Using
31%

Likely to
Begin
Using

2%

Currently
Using
67%

Q: Does your company use the Internet to handle any of your business

functions? (n = 812 TN businesses)

If no, Q: How likely is your company to begin using the Internet to handle
some or all of your business functions in the next 12 months?” A: 5 point

scale, top 2 box reported here as likely to begin.

© Do Not Copy Without Written Permission

Source: 2007 Connected Tennessee survey of businesses.
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o) Internet Use

Tednessee by Business Size

THE TRAIL TO INNOVATION

89%

*The state-wide rate of 80%
Internet adoption varies with
company size, ranging from
56% of the smallest
businesses to nearly 90% of
the largest businesses.

State Avg lto4 5to 19 20to 99 100+

Number of employees at the location

Q: Does your company use the Internet to handle any of your business
functions?

n=_812 total, 200+ in each size bracket, except 100+ where n=131. .
( P ) Source: 2007 Connected Tennessee survey of businesses.

© Do Not Copy Without Written Permission 18 www.connectedtennessee.org



® Use of the Internet by
Tennessee Business Size

Percent of TN businesses that 20 to 99
do not use the Internet by 204
business size (# of employees) 100+
0%
5to 19
8% 1 1to 4
29%
l1to 4
20%
100+// £ o 19
3 27%
20 to 99
11% Percent of TN businesses that

use the Internet by business
size (# of employees)

Q: Does your company use the Internet to handle any of your business

functions? (n = 812 TN businesses) Source: 2007 Connected Tennessee survey of businesses.
© Do Not Copy Without Written Permission 19 www.connectedtennessee.org




o) Internet use
Tennessee by Industry Sector

*High Tech businesses and those
in the Professional/Financial State Avg 67%
sector each have more than 8
out of 10 businesses that use the
Internet for business purposes,
the highest rate among
Tennessee industry sectors. Healthcare

Professional/Finance

High Tech

_ _ Wholesale Trade/
*Businesses in the Transport/Warehousing

Retail/Recreation/Food/Lodging,
and the Ag/Mining/
Construction/Utility industry
sectors are the least likely to use

the Internet for their business Ag/Mining/ 5504
: Construction/Utility
functions.

Manufacturing

Other Services 65%

Retail/Recreation/

0
Food/Lodging 03%

Q: Does your company use the Internet to handle any of your business

functions? (n=812 total, ~100+ in each sector.) .
Source: 2007 Connected Tennessee survey of businesses.

© Do Not Copy Without Written Permission 20 www.connectedtennessee.org



® Use of the Internet by
TeRhEsded Industry Sector

THE TRAIL TO INNOVATION =
Percent of TN businesses that
Pro- Other use the Internet by sector
fessional/ 6% Hiah Tech
Finance Health 96% Manu-
20 Care AMCU facturing
Retaill 3% 5% 3%
Re?:rea;'fn/ Wholesale
Wholesale L 30. Trade/
Trade/ 0 %lng Transport/
Transport/ 13% Warehouse
Warehouse 5%
204 Manu-
facturing Retail/
1% Recreation
/ Food/
AMCU_High Tech Lodging
4% 1% Other Pro- 16%
. 11%  Health fes_;sional/
Percent of TN businesses that care Finance

do not use the Internet by sector " 15%

Q: Does your company use the Internet to handle any of your business
functions? (n = 812 TN businesses) Source: 2007 Connected Tennessee survey of businesses.
© Do Not Copy Without Written Permission 21 www.connectedtennessee.org




o) Monthly Internet Access
Tennessee Fees

THE TRAIL TO INNOVATION

* More than one quarter of
. Monthly Access Fees
Tennessee businesses pay less 28% 28%
than $50 for their monthly
access fee, and over half pay
less than $100.

« The median monthly fee is $65,
while the mean is $168 per
month.

Less than Between Between Between More than Don't
$50 $50and $100and $500and  $1,000 Know
$100 $500 $1,000

Q: How much per month does your organization pay for its Internet connection?
(n = 542 TN businesses that use the Internet)
© Do Not Copy Without Written Permission 22 www.connectedtennessee.org

Source: 2007 Connected Tennessee survey of businesses.



® Median Monthly Fees
LA, by Type of Internet Connection

THE TRAIL TO INNOVATION o

The median monthly cost is $94 per month among businesses that use broadband, with lower
costs reported among businesses using DSL and cable modems.

The median cost of fiber optic or dedicated service is closer to $500 per month.

Median Monthly Access Fees

$500 $523

$32
Dial-Up DSL Cable Any Type of Fixed Satellite Fiber Dedicated
Without Modem Broadband Wireless Service
Broadband

Q: How much per month does your organization pay for its Internet connection?
(n = 542 TN businesses that use the Internet)

Source: 2007 Connected Tennessee survey of businesses.
© Do Not Copy Without Written Permission
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@) Current Bandwidth
Tennessee

THE TRAIL TO INNOVATION

 Fifty-four percent of businesses that Current Estimated Bandwidth

use the Internet report that they do
not know their current bandwidth. 2504

27%

Percent of Tennessee
businesses that use the Internet
and know their current
bandwidth

» Of those that know their bandwidth
range, 52% fall between 200Kbps
and 3Mbps, consistent with the DSL
speeds that serve the largest share
of businesses.

18%

» Statewide, Tennessee businesses
reported an average bandwidth of
3.9 Mbps.

Less 200Kbps 1.5Mbps 3Mbps 5Mbps 10Mbps 20Mbps
than to to to to to or above
200Kbps 1.5Mbps 3Mbps 5Mbps 10Mbps 20Mbps

Q: How much bandwidth does your Internet connection provide?
(n =543 TN businesses that use the Internet)
© Do Not Copy Without Written Permission 24 www.connectedtennessee.org

Source: 2007 Connected Tennessee survey of businesses.




@) Current Bandwidth Among

C o N NECTED Broadband Users by Grand Division
Tennessee

Average bandwidth in Megabits per Second (Mbps):

B

MIDDLE

Statewide average for all broadband users: 4.3 Mbps.

Q: How much bandwidth does your Internet connection provide?
(n = 445TN businesses that use broadband) Source: 2007 Connected Tennessee survey of businesses.

© Do Not Copy Without Written Permission 25 www.connectedtennessee.org



@) Internet Use by Tennessee
Tennesseé Grand Division

Percent of businesses that use the Internet for their business functions:

B

Statewide Average: 67% of Tennessee businesses use
the Internet to handle their business functions.

Q: Does your company use the Internet to handle any of your business
functions? (n = 812 TN businesses)

Source: 2007 Connected Tennessee survey of businesses.
© Do Not Copy Without Written Permission 26 www.connectedtennessee.org



@) Internet Use Within the Company

CONNECTIETHD
Tennessee 010 99
THE TRAIL TO INMOQVATION « 2(y lOO to
«Among Tennessee businesses 20 to 49 ’ 499
that access the Internet, most 6% 1%

(65%) have fewer than five
employees that regularly use
the Internet.

*Another 25% of Tennessee

businesses have 5-19

employees that use the Internet 5to 19
for business functions. On

average, 9.4 employees use 25%
the Internet in each Internet-
connected business.

1to 4
65%

Number of employees who use the Internet

Q: How many employees at this business location use the Internet for
business purposes?

(n=543 Tennessee businesses that use the internet, 100+ in each size .
bracket.) Source: 2007 Connected Tennessee survey of businesses.

© Do Not Copy Without Written Permission 27 www.connectedtennessee.org
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Tennessee

THE TRAIL TO INNOVATION o Internet Barr|ers
*The majority of businesses that We don't need the _ 29%
are not connected to the Internet internet
say it is because they do not need Internet service
poses asecurity - 15%
the Internet. o
) . Internet service is . 6%
A further 15% cite perceived too com plicated
security risks. I

too expensive

Internet service is

*Only 5% say Internet access is e domt b
. e don't have a
too expensive. computer | 070

OTHER (SPECIFY) I 3%

DON'T
0
KNOW/REMEMBER F 6%
Q: Why doesn’t your organization use the Internet? (n=118 Tennessee *Among Tennessee Businesses not using the Internet
businesses that do not use the Internet) Source: 2007 Connected Tennessee survey of businesses.
© Do Not Copy Without Written Permission 28 www.connectedtennessee.org
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