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® Website Presence
Tennessee by Company Size

THE TRAIL TO INNOVATION =
. The. likelihood _Of Percent of Tennessee businesses
having a website that have a website: 84%

increases significantly
as the size of the
business increases.

* The majority of
businesses that
employ at least 20
people have a
website.

State Avg lto 4 5to 19 20 to 99 100+

Number of Employees

Q: Does your company have a World Wide Web site?
(n =812 TN businesses)
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Source: 2007 Connected Tennessee survey of businesses.



o) Website Presence
TR e by Industry Sector

CNNESsscece
THE TRAIL TO INNOVATION =
Business Has a Website
» High Tech businesses and State Avg
businesses in the
Professional/Finance sector are High Tech 57%
significantly more likely than Ag/Mining/
businesses in most other sectors Construction/Utility
to have a website. Manufacturing
o Wholesale Trade/
» Healthcare and Ag/Mining/ Transport/Warehousing
Construction/Utility sectors have Retail/Recreation/
the lowest percentage of Food/Lodging
businesses with a website. Professional/Finance 55%

Healthcare

Other Services

Percent of all Tennessee businesses
Source: 2007 Connected Tennessee survey of businesses.

Q: Does your company have a World Wide Web site?
(n =812 TN businesses)
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® Website Presence by
Tennessee  lennessee Grand Division

Percent of businesses with a World Wide Web site:

B

Statewide Average: 42% of Tennessee businesses
have a World Wide Web site.

Q: Does your company have a World Wide Web site?
(n =812 TN businesses) Source: 2007 Connected Tennessee survey of businesses.
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® Website Presence by
Tennessée  Type of Internet Access

THE TRAIL TO INNOVATION

Percent of businesses that use the Internet and have a
World Wide Web site:

67%

26%

Dial-Up Users Broadband Users

Q: Does your company have a World Wide Web site?
(n = 541 Tennessee businesses that use the Internet)
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Source: 2007 Connected Tennessee survey of businesses.



	Connected Tennessee Business SurveySeptember 2007
	Presentation Outline
	Growth in Business Establishments
	Size Distribution of TN Businesses
	Industry Breakdown of Tennessee Businesses
	Tennessee Business and Employment Trends
	
	Use of Computer Technology
	Use of Computer Technology
	Use of Computer Technology
	Computer Useby Company Size
	Computer Useby Industry Sector
	Computer Use by Tennessee Grand Division
	Internet Adoption
	Use of the Internet for Business
	Use of the Internet for Business
	Internet Use by Business Size
	Use of the Internet by Business Size
	Internet use by Industry Sector
	Use of the Internet by Industry Sector
	Monthly Internet Access Fees
	Median Monthly Feesby Type of Internet Connection
	Current Bandwidth
	Current Bandwidth Among Broadband Users by Grand Division
	Internet Use by Tennessee Grand Division
	Internet Use Within the Company
	Barriers to Internet Adoption
	Broadband Adoption Among Tennessee Businesses
	Broadband Adoption Among Tennessee Businesses
	Broadband Adoption Among Internet-Connected Tennessee Businesses
	Broadband Adoptionby Company Size
	Broadband Adoption by Industry Sector
	Broadband Adoption by Tennessee Grand Division
	Methods of Broadband Access
	Satisfaction with Broadband
	Years of Broadband Use
	Barriers to Broadband Adoption
	Presence of a Website
	Website Presence by Company Size
	Website Presence by Industry Sector
	Website Presence by Tennessee Grand Division
	Website Presence by Type of Internet Access
	The Internet’s Impact on Success and Competitiveness
	The Internet’s Impact on Success
	The Internet’s Impact on Success (Dial-Up Users Compared to Broadband Adopters)
	The Internet’s Impact on Success (Dial-Up Users Compared to Broadband Adopters)
	Perceptions of the Internet’s Impact on Success
	The Internet’s Impact on Success
	The Internet’s Impact on Success
	Broadband’s Impact on Competitiveness
	Broadband’s Impact on Competitiveness
	Perceptions of Broadband’s Impact on Competitiveness
	Uses for the Internet
	Uses for the Internet
	Uses for the Internet (Dial-Up Users Compared to Broadband Users)
	Uses for the Internet (Dial-Up Users Compared to Broadband Users, continued)
	Online Purchasing or Ordering
	Researching or Booking Travel Online
	Online Shipment Tracking and Control
	Online Marketing and Advertising of Products and Services
	Online Banking
	Online Selling or Accepting Orders for Products or Services Online
	Online Customer Support for Products or Services
	Online Billing or Bill Payment
	Online Administration with Healthcare Insurance Companies, such as Inquiries About Eligibility and Claims Status
	Online Training
	Online Employee Benefits Information
	Accepting Real Time Payments Such As Credit Card and Debit Payment Online
	Bidding on Contracts Online
	Online Accounting and Internal Auditing
	Online Inventory Tracking and Control
	Video Conferencing
	Blogging
	Online Manufacturing Process Control
	The Impact of Technology on Company Revenues
	The Impact of Technology Adoption on Sales Revenues
	Percent of revenues from online sales
	Percent of Revenues From Online Sales (Dial-Up Versus Broadband Users)
	The Impact of Technology Adoption on Total Revenues (Dial-Up Versus Broadband)
	The Impact of Technology Adoption on Business Revenues (Dial-Up Versus Broadband, Per Capita)
	E-Government Services
	Business Use of State Government Web Sites
	Use of Tennessee State Government Web Sites by Grand Division
	Use of State Government Web Sites (Dial-Up versus Broadband)
	Use of TN Government Web Sites by Size and Sector
	Use of TN Government Web Sites by Size and Sector
	Activities at TN Government Web Sites
	Information Technology (IT) Services
	Information Technology (IT) Applications
	Information Technology (IT) Applications (Dial-Up Versus Broadband Users)
	LAN
	Wireless LAN
	Fraud Detection
	Remote Back-Up
	Web Design and Hosting
	Imaging
	Customer Relationship Management (CRM)
	Human Resource Management
	Content Management
	Data Warehousing
	Enterprise Security
	Enterprise Network
	Voice Over Internet Protocol (VOIP)
	Geographic Information Systems (GIS)
	Research Methodology
	Methodology Overview
	Methodology: Definitions
	Methodology: Definition of High Tech firms
	Methodology: Classification of High Tech Firms
	Methodology: Weighting
	Attribution
	Contact Information



