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Business Use of State 
Government Web Sites

Frequency of visiting Tennessee state 
government sites

Several 
times per 

month
27%

About once 
a month

13%
A few times 

per year
31%

Never
26%

Don't know/ 
remember

3%

• Forty-eight percent of all 
Tennessee businesses say they 
visit Tennessee state 
government World Wide Web 
sites.

• Over 70% of Internet-connected 
businesses report that their 
employees use Tennessee state 
government websites for 
business purposes, including 
40% that visit these sites at least 
once per month.  

Q: How often, if ever do employees of your 
company visit  Tennessee state government 
websites for business purposes? 
(n = 543 TN businesses that use the Internet) Source: 2007 Connected Tennessee survey of businesses.
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Use of Tennessee State Government 
Web Sites by Grand Division

77%    77%    70%       70%       69% 69% 

Percent of Internet-connected Tennessee businesses that visit Tennessee 
state government websites at least a few times per year:

Statewide Average: 71% of Internet-connected businesses 
in Tennessee have employees that visit Tennessee state 

government websites.
Q: How often, if ever, do employees of your company visit 
Tennessee state government Web sites for business purposes?
(n = 542 Tennessee businesses that use the Internet) Source: 2007 Connected Tennessee survey of businesses.
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Use of State Government Web 
Sites (Dial-Up versus Broadband)

56%

74%

Dial-Up Users Broadband Users
Q: How often, if ever, do employees of your company visit 
Tennessee state government Web sites for business purposes?
(n = 542 Tennessee businesses that use the Internet)

Percent of Internet-connected Tennessee businesses that visit state government websites at 
least a few times per year:

Source: 2007 Connected Tennessee survey of businesses.
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Use of TN Government Web 
Sites by Size and Sector

71% 73% 78%
67% 67% 60%

75%
84%

71% 66%
75% 83% 78%

State
Avg

High
Tech

AMCU Mfg. Whole-
sale &
Trans.

Retail &
Hosp.

Prof.  &
Fin.
Svcs

Health
Care

 All
Other

1 to 4 5 to 19 20-99 100+

Size (# Employees)Industry Sector
Q: How often, if ever, do employees of your company visit 
Tennessee state government Web sites for business purposes?
(n = 542 Tennessee businesses that use the Internet) Source: 2007 Connected Tennessee survey of businesses.

Percent of Internet-connected Tennessee businesses that visit state government websites at 
least a few times per year:

• Businesses in the Retail/Recreation/Food/Lodging sector are significantly less likely to 
use state government websites, while firms in the Healthcare sector are the most likely 
to visit these websites. 
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Use of TN Government Web 
Sites by Size and Sector

27% 27% 26%
12% 20%

11%

42%
30% 32%

20% 28%
40% 38%

13% 14% 21%

11%

21%

12%

7% 23%
6%

12%
16%

15%
10%

32%
31%

43%
26%

37%

26%
31%

33%
33%

31%
28%

30%
32%
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Several times per month About once a month A few times per year

Size (# Employees)Industry Sector
Q: How often, if ever, do employees of your company visit 
Tennessee state government Web sites for business purposes?
(n = 542 Tennessee businesses that use the Internet) Source: 2007 Connected Tennessee survey of businesses.

Businesses in the Professional/Finance sector are the most likely to use Tennessee 
government websites multiple times per month.
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Activities at TN 
Government Web Sites

Online State Government Applications

75%

71%

51%

7%

2%

Download forms and documents

Search for state government information

Conduct online transactions (i.e.
business registrations, permits, license

renewals or tax filing)

Other 

Don't Know

Q: What types of activities does your business conduct at 
Tennessee's state agency Web sites?
(n = 386 TN businesses that use the state government website)

• Among the Tennessee 
businesses whose 
employees access 
Tennessee state 
government websites, 75% 
report that their employees 
download forms and 
documents. This is the most 
frequently reported 
application. 

Source: 2007 Connected Tennessee survey of businesses.
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